
(





(

The consumer in the domain of E-commerce is the same as the consumer in the 
traditional contractual process, but he/she deals here through an electronic broker 
and receives through this intermediary the advertisement of the commodity and 
purchases it.

 With the appearance of communication and information technology and the 
merging between them, advertising via the Internet has become one of the most 



virtue of its spread and the diversity of its methods and its technical development, 

 Whereas, the right to obtain information,  knowledge about goods and services 
is one of the basic consumer rights as a condition for freedom of choice, Lack of 

freedom and independence of making a  decision, and this constitutes a problem 
for him, and it is exacerbated by the spread of misleading advertising methods and 
propaganda.  Deceptive, not to mention unreliable payment methods, and then the 
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(6) Pizzio (Lintroduction de ia notion de consommateur en droit francais ) D. 1982, chron P.91.  
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